
Dyson’s  New  AI  Toothbrush
Scans  Inside  Your  Mouth  28
Times a Second, But What Else
Is It Tracking?
Artificial intelligence can now scan the inside of your mouth
while you brush your teeth.

Dyson has launched the CameraJet, a £ AI-powered toothbrush
equipped with a camera, Wi-Fi connectivity and an app. The
device  scans  28  live  images  per  second  to  identify  gaps
between teeth before triggering a targeted jet of mouth rinse.

According to the Daily Mail, the toothbrush took 661 engineers
six years to develop. Dyson claims it removes up to 69% more
plaque than leading premium electric toothbrushes.

“Our research has shown that people consistently miss the
areas where plaque forms: the gaps between teeth,” company
founder  Sir  James  Dyson  said.  “We  wanted  to  solve  three
fundamental problems: how to see those gaps, remove plaque and
how to improve cleaning performance while brushing.”

Users can watch a livestream from inside their mouths through
the  MyDyson  app.  The  system  also  provides  coverage  maps,
brushing  insights  and  personalized  feedback.  RFID  tags
identify individual brush heads, track completed cleanings and
alert users when replacements are needed.

Dyson presents these features as dental innovations. But the
arrival of an internet-connected camera inside a toothbrush
also raises serious privacy questions.
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What information does the device collect? Are mouth images
stored, transmitted or analyzed beyond the immediate cleaning
session?  Could  dental  patterns  or  other  biological
characteristics eventually be used to identify users, monitor
their health or build increasingly detailed personal profiles?

The product illustrates how easily connected technology is
moving into the most private areas of human life.

Millions  have  willingly  submitted  their  DNA  to  commercial
ancestry  companies.  Smart  refrigerators  can  photograph  and
catalog  their  contents.  Phones  track  locations,  watches
monitor heart rhythms and sleeping patterns, and home devices
can see or hear what happens behind closed doors. Now AI can
look inside the human mouth.

Each product may appear harmless when viewed alone. Together,
however, they are constructing the technological foundation
for  a  world  in  which  nearly  every  action,  movement  and
biological detail can be recorded.

Revelation 13 warns of a coming Beast System that will control
economic  participation  and  prevent  people  from  buying  or
selling without its mark. Such control requires more than
political power. It requires identification, surveillance and
enforcement on an unprecedented scale.

The CameraJet is not the mark of the beast. But Christians
should recognize the direction technology is moving and refuse
to surrender discernment for convenience.

George Orwell’s “1984” increasingly resembles a technological
blueprint.  Biblical  prophecy  goes  further,  warning  that  a
system  of  worldwide  control  is  coming.  The  disappearing
boundary between public and private life may be preparing
society  to  accept  it  without  resistance  —  one  convenient
device at a time.
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