Disney Pushes Marvel’s New
‘Queer Witch’ Show

Disney has not learned from their past mistakes.

After canceling their ‘lesbian space witch’ show, “The
Acolyte,” which was a “Star Wars” spin-off, the media giant is
already looking to get back into the queer witch business.

Disney’s Marvel Studios is promoting their new show, “Agatha
All Along,” which is their spin-off of the Disney+ show,
“WandaVision.”
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In an interview about “Agatha All Along,” one of the cast
members, Sasheer Zamata, confirmed the contents of the show.

“Agatha is the gayest project Marvel has ever done. Agree?”
the interviewer asked.

“I would agree with that, yeah,” Zamata said.

“I think witches are queer inherently just because we are
outcast and like set aside for many reasons, and I think this
show shows a really good representation of different types of
people, and that we can all use the power we have within to
like go forth,” she continued.
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Disney just hasn’t learned from their previous mistakes. From
making shows pushing the LGBTQ agenda to making content for
kids about the occult and the Antichrist, 1it’'s clear what
direction they have taken. Unfortunately, they aren’t the only
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corporation to go decide to go woke.

Bud Light obliterated themselves when they teamed up with
transgender influencer Dylan Mulvaney, and Target made the
mistake of creating “tuck friendly” swimsuits to fit with the
transgender agenda. Walmart soon followed in Target'’s
footsteps with their own pride clothing line, and Skittles
also decided to follow suit, aligning themselves with this
same woke viewpoint.
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To order Stephen Strang’s book, “Spirit-Led Living in an
Upside-Down World,” visit

Dining establishments like KFC went down the route of the
demonic with their “Diablo” video game campaign, and even
Cracker Barrel found themselves receiving backlash after they
painted their rocking chairs in pride colors. By trying to
champion a wicked agenda, these large corporations continue to
dig themselves into a mess, abandoning the very core of their
customer base.

The rise of witchcraft isn’t just in secular businesses; it'’s
also in the church. According to the Christian Post, Rev.
Brett Murphy was dismissed from The Free Church of England
after stating that progressive, female priests were “witches,”
harming the reputation of the denomination. Yet, when we look
around at culture, it’s clear that witchcraft seems to be
after females, and especially females who support stances like
the LGBTQ platform.

During these trying times, make sure to do your homework about
the businesses you support and the values they are supporting
in the background. Use the wisdom and discernment that God has
given you as you trust Him for the right direction for your
life.
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