
Why  We  Must  Stand  for
Righteousness  in  the  7
Cultural Spheres
In 1975, Bill Bright and Loren Cunningham met for the very
first time. It just so happened that God spoke to each of
these leaders that very week about the importance of the seven
cultural spheres, or mind molders, as Bill Bright called them.

Francis Schaeffer later introduced a similar strategy, and Pat
Robertson also contributed to this movement. They realized
that if we are to affect the culture for Jesus Christ, we need
to focus our attention on these seven areas from which most
people adopted their values and beliefs. These seven areas
were  business,  government,  media,  entertainment,  family,
education and religion.

Unfortunately,  their  efforts  did  not  really  affect  much
change, because their attempt to affect these areas was done
through the religion mountain instead of the business mountain
that affects all of the other six areas.

This focus was simply an evangelism strategy to affect key
areas in society. They believed we needed to be salt and light
in these areas and to raise up young people to get careers in
this area. Some in the church have criticized this strategy as
dominionism and even a religion. That is simply not the case.

None of the leaders, who came from both the conservative non-
charismatic community and the charismatic community, believed
we were trying to create dominion over the areas based on the
Genesis 1 mandate Adam and Eve. We learn in the New Testament
that Jesus never had dominion in a physical sense in the areas
he ministered. He did, however, have tremendous impact in
communities.
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Bill Bright and Loren Cunningham raised up young people as
missionaries for evangelism but failed to raise up business
leaders or leaders in these spheres.

Another reason for the failure in my opinion is that the
faith@work movement had not yet taken place. It was not until
the mid-1990s that God’s Spirit began to move among men and
women in the marketplace to see their work as a ministry and
calling worthy to be embraced as a spiritual calling.

Many ministries were birthed in the mid-1990s, including my
own. Yet, sadly, the combination of all of these ministries
probably affects less than 1% percent of those believers in
the workplace.

It would not be until the year 2000 that a reemergence of the
seven-mountain message was re-awakened through Lance Wallnau.
In  2005-2008,  there  were  international  conferences  on  the
seven mountains that I hosted. Lance Wallnau was one of the
main speakers at these events.

It was the year 2000 when I first heard this message through
Lance.  A  few  years  later,  Lance  and  I  began  to  host
international  conferences  on  the  seven  mountains,  as  they
became known. This name was based on the Scripture verse from
Isaiah 2:2-3:

In the last days, the mountain of the Lord’s house shall be
established on the top of the mountains, and shall be exalted
above the hills, and all nations shall flow to it. Many
people shall go and say, “Come, and let us go up to the
mountain of the Lord, to the house of the God of Jacob, and
He will teach us of His ways, and we will walk in His paths.”
For out of Zion shall go forth the law, and the word of the
Lord from Jerusalem.”

During  the  years  2000-2010,  we  saw  men  and  women  in  the
marketplace begin to realize their high calling. They began to



realize they were not second-class citizens spiritually, but
God had actually called them to manifest the glory of God in
and through their working life. This was not embraced by local
church leaders, and to this day, is still in its embryonic
stage  of  understanding  among  leadership  in  the  church  at
large.

We realized that it only takes 3-5% of a leadership operating
at the top of a cultural mountain to shift the culture’s view
of an issue. The best-case study of this is the gay rights
movement.

They have literally shifted culture’s view of that issue by
infiltrating top positions in entertainment, media, education,
family, business and government to embed their people with
their worldview. They began writing scripts for sitcoms and
movies to have gay characters seen in a positive light.

Over time, they have seen the culture become desensitized to
the negative aspect of their lifestyle, and it has now become
mainstream. They shifted America’s view of this as a moral
issue to being a social issue. Their latest ploy is to get
culture to see them as a discriminated class like those in the
civil rights movement, which has really angered leaders in the
civil rights arena. Christians can learn from their strategy.

In March of 2019 I, along with several leaders, hosted the
2019 International Culture Shapers Summit. We moved away from
the seven-mountain branding to “culture shaping” that is more
inclusive and less controversial for those who seem bent on
making the seven-mountain strategy something it is not.

We  had  50  different  leaders  present  on  the  key  areas  of
influence over three and a half days, and we partnered with
the Museum of the Bible. Presenters included Roma Downey, Tony
Perkins, Hugh Hewitt, Steve Green, Lance Wallnau, Del Tackett
and many others. All of the heads of the faith and work
ministries participated as well.



We now are in the year 2019, and we need to ask some hard
questions.

What is the next step?

How can this movement make a difference, which we must
admit has had negligible impact so far? True, we have
shifted the mindset of many business leaders, and there
are some pockets of early adopters who are making a
difference.

How do we identify those who are embracing this strategy
and connect them to create a larger leverage point to
impact the culture like William Wilberforce did with the
Clapham Group in England who achieve 69 world-changing
initiatives by working together, not the least of which
was the abolishment of slavery?

What outcomes should we expect if we mobilize God’s
marketplace leaders around the seven cultural spheres?

What are the tactics that should be employed at this
time?

How do we fund worthy projects that can make a kingdom
impact on our culture?

What would success look like if we were successful?

Let  us  pray  that  God  will  use  His  remnant  to  stand  for
righteousness in our culture today and model Jesus’s command
to bring heaven on earth in every area of society. {eoa}
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