
Satanists  Take  Culture  Wars
to Deadly Level
First an artistic, devil-inspired barista took demonic to a
whole  new  level  with  one  lady’s  latte—crafting  a  satanic
symbol in a Catholic woman’s Starbucks drink. That’s only
somewhat  surprising,  given  Christian  complaints  over
Starbucks’  so-called  Jezebelic  logo  over  the  years.

Now, a burger chain symbolized by its golden arches is making
headlines for something nearly as sinister: a golden swastika
depicted in butter on a chicken sandwich bun she bought from a
McDonald’s  drive-thru  in  Morehead  City,  North  Carolina.
Swastikas are anti-Semitic symbols made famous by Germany’s
Nazi Party during the Holocaust that killed millions of Jews.

“Is this a joke? Does somebody really think they’re funny?”
Charleigh Matice, the customer who discovered the swastika
when she set out to put mayo on her sandwich, told . “Many
people died because of that symbol, and it’s not something
that should be taken lightly. It’s not something that should
be thrown around. I really didn’t have an appetite at that
point, so I said I’d rather have my money back.”

Satan Growing Bolder

McDonald’s fired the employee involved in the incident, but
what  does  this  incident—and  the  occult  symbols  in  the
Starbucks latte some months ago—really say? What’s going on in
the spiritual realm? Clearly, it’s one more manifestation of
Satan’s  subtle—and  increasingly  not-so-subtle—works  in  a
sinful world.

The pentagram and the 666 in the Starbucks lattes were easy
enough to discern as demonic in nature, but the swastika is
more than just offensive to Jews or anyone who fought against
the Nazis in World War II. It’s also rooted in false gods.
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According  to  the  Holocaust  Teacher  Resource  Center,  the
swastika is a symbol in both Jainism and Buddhism. Moreover,
it’s considered a representation of the sun that is associated
with the worship of Aryan sun gods. Images of Aryan sun gods
are unmistakably demonic. It doesn’t take a prophet to discern
that Adolf Hitler was demon-controlled in his reign of terror.
The symbol he chose to represent his movement is now widely
considered an antichrist—and an anti-Semitic—sign.

It doesn’t take a prophet, either, to see that satanism is on
the rise; their moves are all over mainstream media. Satanists
are  using  the  Hobby  Lobby  decision  to  play  devil’s
advocate, ABC reports, while a Houston teen is being tried as
an adult in a girl’s satanic ritual killing. Satanic rituals
are being performed in a so-called Black Mass in the Civic
Center Music Hall in Oklahoma City. Meanwhile, a Satanist
gallery recently brought Charles Manson to Chinatown.

The list of headlines goes on and on. Satan’s army is highly
organized (see Eph. 6) and his human followers are rallying
the troops. Satanists are actively working to get monuments
erected to the false god they serve even while others kill in
his name. The prince of the power of the air is no longer
willing to work behind the scenes in our media. He wants a
place of prominence in our culture.

Beyond Culture Wars

Satan, who often disguises himself as an angel of light (see 2
Cor. 11:14) is coming out of the darkness and into public
arenas—even making his presence known in our fast-food chains
with  demonic  symbols  in  our  coffee  and  burgers.  I’m  glad
Matice spoke out about the swastika on her bun, and I’m glad
McDonald’s fired the employee who painted it on there. But
this is just one small manifestation of a growing issue with
satanism in America.

Folks,  this  is  much  different  than  culture  wars  against



atheists who want prayer taken out of the public square or our
doctrinal  differences  with  Catholics,  Mormons,  Jehovah’s
Witnesses and  other religions. This is Satan himself working
to get a stronghold in our nation through the legislative
branch of our government, through arts and entertainment, and
through public gatherings in mainstream venues. This is brash,
bold—and prideful. Would you expect anything less from Satan?

Listen to what one ex-Satanist said about America and judge
for yourself:

“Our society is submerged in the occult; Harry Potter has
filled the minds of our children for a decade and vampirism
meets our teens with the illusions of grandeur. Witchcraft
went mainstream decades ago, and Wicca is its offspring,” Jeff
Harshbarger,  author  of  Dancing  With  the  Devil,  told  the
Christian Post. “‘Christian’ witchcraft is on the up-rise, and
new-age spirituality fills the church pews. Time has come for
the church to be equipped and be effective.”

Amen. Peter warned us to, “Be sober, be vigilant; because your
adversary the devil walks about like a roaring lion, seeking
whom he may devour” (1 Peter 5:8). And Paul warned us to “give
no  opportunity  to  the  devil”  (Eph.  4:27).  Finally,  1
John 5:19 says, “We know that we are of God, and the whole
world lies under the sway of the wicked one.”

The bottom line: Satan has been working subtly to lull us to
sleep, but he’s growing bolder in these last hours. Don’t be
deceived. Get anything that has occult markings out of your
home—and away from your eyes and ears—and stay watchful in
prayer.
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