
Online  Bullies  Target
Christian  Charity  Group  in
Culture  War  Over  Biblical
Marriage
In recent weeks, online political activists have engaged in a
misinformation campaign that seeks to bully retailers such as
Walgreens,  Petco  and  Netflix  into  discriminating  against
customers  and  charities  based  on  their  religious  beliefs,
specifically the traditional and biblical view of marriage as
the union of one man and one woman.

“Retailers  should  beware  of  online  activists  who  spread
misinformation to pressure retailers to discriminate against
customers  and  charities  with  Judeo-Christian  moral  views,
including marriage as the union of a man and a woman,” says
Tony Perkins, president of the Family Research Council.

The online activists are targeting CGBG, a charity support
group with a mission and partner network that includes more
than 170,000 charities representing a range of religious, non-
religious, educational and other groups. The online service
helps users support their favorite charities by shopping on
the web. A portion of every online purchase is designated for
a charity of the buyer’s choice.

Online activists opposed to a traditional and biblical view of
marriage have pressured retailers to end their participation
with the charity support group. In response, Family Research
Council is urging its supporters to contact these retailers
urging  that  they  resist  pressure  to  discriminate  against
customers with a traditional, biblical view of marriage.

The FRC is joining a coalition of Christian groups in urging
retailers to remain neutral in the current cultural battles.
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Perkins says this will enable them to focus on growing their
enterprises instead of forcing consumers to make purchasing
choices  based  on  corporate  political  agendas.  Faith-based
consumers should not face discriminatory actions by retailers
simply because they are exercising their freedom of religion,
Perkins continues.

“Those companies which are easily swayed by this small but
vocal group of activists risk alienating not only millions of
consumers  but  also  shareholders,  charities,  and  churches,”
Perkins argues. “We are asking people of faith to contact
these retailers and respectfully request that these companies
demonstrate their respect for the religious freedom of their
customers by maintaining neutrality on cultural issues and
ignoring the demands of these online political activists.”

Send a message to these retailers now.


