
Now Exposed: Satanic Symbols
in Ads, Fashion and Kids’ TV
For years, Christians who warned about hidden messages in
media were mocked as conspiracy theorists. But today, it’s not
hidden anymore. The darkness is right in front of our eyes—in
commercials, music videos, fashion ads and even children’s
programming.

In a recent video, Taylor Alesia uncovered some of the wicked,
scariest ads that have been blatantly attacking Christianity
for years.

Breaking News. Spirit-Filled Stories. Subscribe to Charisma on
YouTube now!

From  Bizarre  to  Blasphemous:  The
Rise of Demonic Imagery
One of the most disturbing examples comes from an Adult Swim
commercial by filmmaker Mike Diva. It features cloaked figures
with  triangle  heads,  demonic  rituals  and  even  a  baby
transforming into a literal demon. It’s been praised in the
art world for its surrealism—but spiritually, it reeks of
Antichrist symbolism.
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Another shocking commercial came from Céline Dion’s children’s
clothing line, which features genderless symbols, black magic
dust and babies surrounded by demons. One baby even wears a
onesie  labeled  “New  Order”—a  likely  nod  to  the  New  World
Order. These aren’t just fashion statements—they’re prophetic
warning signs.
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The Occult Agenda Behind Consumer
Products
In 2023, Balenciaga faced massive backlash for a campaign
featuring children holding bondage-themed teddy bears, along
with hidden references to child abuse and Satanic imagery.
This wasn’t an accident—it was intentional. Every element in
these ads is meticulously placed.
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Even  toys  like  the  Magic  8-Ball,  marketed  to  children  as
harmless fun, have occult origins. Created by the son of a
spiritist, the toy is modeled after a spirit-writing device
designed to communicate with the dead. What the Bible calls
abomination, our culture calls entertainment.

Witchcraft in Pop Culture—Marketed
as Empowerment
Kris Jenner once marketed “Wicks of Wisdom” candles—ritual
items infused with spells, crystals and affirmations designed
to  “unlock”  success.  Even  Kim  Kardashian  joked  about
performing  voodoo  with  Marilyn  Monroe’s  hair.  This  isn’t
harmless celebrity quirk—it’s open alignment with witchcraft.

Media aimed at teens, such as the “Sabrina” franchise, subtly
normalizes  witchcraft  by  casting  it  as  fun,  quirky  and
empowering. But Leviticus 19:31 gives us a clear warning: “Do
not turn to mediums or seek out spiritists, for you will be
defiled by them.”



Mocking  Christianity,  One
Commercial at a Time
Perhaps the most overt example came from a KFC commercial that
mimicked a baptism. A boy is carried into water by a group in
ritualistic clothing—and then he emerges as a chicken. What
appears as satire is actually a spiritual mockery of baptism,
designed to ridicule Christian symbolism.

We are in a time when the enemy is no longer hiding. Satan’s
agenda is loud, proud and well-funded. But Jesus is raising up
a remnant that refuses to be silent.

It’s time to expose the works of darkness and stand boldly for
truth. Don’t be deceived. Don’t be silent. Sound the alarm.
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