Conservatives Look to
Convince Social Media Giants
to Hit Bias Concerns

A new, permanent coalition has been created in response to
what some have called the continued online restriction and
censorship of conservatives and their organizations by tech
giants, including Facebook, Twitter, Google and YouTube.

On Tuesday, the Media Research Center (MRC) along with 18
leading conservative organizations announced the creation of
the Conservatives Against Online Censorship.

In a statement on the MRC’'s website, the new coalition says it
will draw attention to the issue of political censorship on
social media. The group says it will urge social media
companies to address four key areas of concern.

= Provide Transparency: Design open systems so companies
can be held responsible while addressing privacy
concerns.

- Provide Clarity on ‘Hate Speech’: If companies can’t
tell users what hate speech is, then they shouldn’t try
to regulate it

- Provide Equal Footing for Conservatives: Social media
companies need to embrace viewpoint diversity.

= Mirror the First Amendment: Give users the free speech
and free exercise of religion as recognized by the First
Amendment as upheld by the U.S. Supreme Court.

“Social media is the most expansive and most game-changing
form of communication today. It is these facts that make
online political censorship one of the largest threats to free
speech we have ever seen. Conservatives should be given the
same ability to express their political ideas online as
liberals, without the fear of being suppressed or censored,”
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sald Media Research Center President Brent Bozell 1in a
statement posted on the organization’s website.

“Meaningful debate only happens when both sides are given
equal footing. Freedom of speech, regardless of ideological
leaning, is something Americans hold dear,” Bozell continued.
“Facebook, Twitter and all other social media companies must
acknowledge this and work to rectify these concerns unless
they want to lose all credibility with the conservative
movement. As leaders of this effort, we are launching this
coalition to make sure that the recommendations we put forward
on behalf of the conservative movement are followed through.”

The MRC also says it sent letters to Facebook, Twitter, Google
and YouTube last week asking each company to address bias
complaints and to begin a conversation on how they can work to
regain the trust of conservatives. According to the MRC, as of
Tuesday, only Facebook had issued a formal response.

Facebook also responded to an inquiry by CBN News.

“We want Facebook to be a place where expression and personal
safety are both protected and where people can also freely
discuss different points of view. We are already working with
former Republican Sen. Jon Kyl and the Heritage Foundation to
get outside feedback. This feedback will help us improve over
time—ensuring that we can more effectively serve the people on
Facebook,” a Facebook spokesperson told CBN News in an email.

The MRC released a report last month detailing how
conservatives are being censored online. Download a copy of
the report here.
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